BRAND
GUIDELINES
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These brand guidelines are designed to
provide relevant, practical insights into how
the HOLD brand purpose and strategy can
be visually articulated.

This guide provides foundational tools
necessary to communicate visually with your
team, partners, and customers. This guide
should be evolved and adapted over time as
the brand grows.

Brand Identity
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The brand identity explores the nature of the construction
elements. The core of the building process with posts and beams is
reflected in the graphical approach: combining patterns, strict grid

and rhythmic photostyle. Natural colour palette and ordered
elements translate balance of the technological nature of the
product and its bio focus.
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LOGOTYPE

Brand Identity
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Our logotype is derived from the structure of architectural
plans. A grid creates a distinct and organized space for each
letter, giving the shape a crisp and orderly look that
embodies the concept of the design.

Explanation
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7 Grid system Build
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8 Safety Margins
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Color behaviour
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MINIMUM SIZES

The minimum size of the logo across all materials
is 3cm /100 px.
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ICON PURPOSES

The logo can be reduced to H for the icon purposes
in the social media images and favicons.

Rules
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Rules

Don’t Tilt the logotype

Try not to change the order of the letters

Respect the Grid imposed

Don’t get playful with the letters
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Logotype
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Brand Identity
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Sohne is the memory of Akzidenz-Grotesk framed through the
reality of Helvetica. It captures the analogue materiality of
“Standard Medium” used in Unimark’s legendary wayfinding
system for the NYC Subway. S6hne is the main brand
typography that is used in the branding and web assets.

AaBbCc
Sohne AaBbCe

14 Typography
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Arial (also called Arial MT) is a sans-serif typeface and set of
FA L L BAC K computer fonts in the neo-grotesque style. Fonts from the Arial
family are included with all versions of Microsoft Windows from
Windows 3.1 on, some other Microsoft software applications,
F O N T Apple's macOS and many PostScript 3 computer printers. Arial
should only be used as the fall back font and in the materials
where only default fonts are allowed.

A R AaBbCc
Arial AaBbCc

15 Typography
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DARK GREEN BEIJE

#182D0A #F1EFEA

Cr5 M55 Y85 K70 C5 M5 Y5 KO

LIGHT YELLOW LIGHT GREEN
#FBFF64 #FAFFEQ
C5 MO Y70 KO C5 MO Y10 KO

17 Colors
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DARK GREEN

#182D0A

C75 M55 Y85 K70

On the green background either brand
yellow or light green can be used.

LIGHT GREEN LIGHT YELLOW

#FAFFEQ #FBFF64

C5 MO Y10 KO C5 MO Y70 KO

We use brand green on the light and
accent background.
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LET’S NOT
DO THIS!
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SPACES FOR EVERYONE
PEOPLE AND PLANET

Colors DO not’s
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GRAPHICS

Brand Identity
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DARK GREEN 20% OPACITY LIGHT YELLOW 20% OPACITY

We use a visible grid as the base for the identity. It helps to
order the content and the visuals: the text and the graphics are
grid-aligned. The grid has uniform indents and is coloured in
green with 20% opacity on the light background and yellow

with 20% opacity on the green background.
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HOLD is a tech-enabled general WE RE D E F I N E D

contractor for circular wooden office

buildings. We combine a modular

building system,|with cutting-edge BU I LDI N G
technology, and smart construction to

construct future-proof office buildings. SUSTAI NA B L I

22 Graphics - Grid system
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23 Graphics - Grid system
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“H” HAS A GRAPHIC

H - one of the stylistic elements of the identity. It is
resembling the post and beams that are the basis of our
product and the brand.

We use the shape that the H forms as photo masks, text
boxes, and patterns. The inner spacing of the letter

should not be too far from the shape and should be very
wide.

H has a graphical element




Brand Guidelines

25

All Right Reserved.

With the icons we illustrate the main benefits of
the company. The icons are made in a minimalist
style: filled in the main brand color.

Iconography
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Brand Identity
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GET ANEW
CONSTRUCTION
EXPERIENCE

We help owners and
investors with make
sense of their unused
spacial potential.
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CREATING

HOLD

WOOD
REVOLUTION

eco-friendly

Mockup



All Right Reserved.

Brand Guidelines

Mockup
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BUILDING SYSTEM °

HOLD buildings have a £¥ || Easiljadaptable to i
great internal climate, localclimates across
whilst having the lowest Europe

energy consumptipn 4 | f

eco-friendly

WOOD
REVOLUTION
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DEMOUNTABLE
STRUCTURE

Based on the input of the
configurator, we'll produce all parts
of the buildings off-site, pre-fab,
and ready to be installed
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eco-friendly

— il FROM PROCESS
HOLD ASSEMBLY TO PRODUCT

office buildings. We be|
commercial buildi
adaptable, smart, and
Iimpact on the planet.

INTRO TOHOLD

HOLD buildings have a great
internal climate, whist having the
lowest energy consumption BUILDINGS

HOLD buildings will be atech-enabled
general contractor for circular wooden office
buildings. We believe the future of commercial

buildings is easily adaptable, smart, and has a
positive impact on the planet. “-ln

Mockup
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Mockup
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www.holdbuildings.com
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